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i ., (Cisn'snUy ■ An^nd^d)" A product made by the process of 
(&) establfshmg a product .p^bpafity fe>r a p^du^f^rigi: 

(b) cornaiaiiug die product persomddy wdh a vi^ 
iM^ and 

(c) d^jpiiig the product; bi^ed on ihs cofremdon. 

2. (Oxrr^xt.iy Amended) Tde produce ofcddm 1; wherein the step of esi^shing the 
product peruana! mv Bmber includes die step of esiabifehmg &t le&si one personality ehar&c Seriate' 
of dispreduetjtili. 

3. (Original:) The product af clmti-. 2, wh&rek the step ofesiablkh b -g at Te^si o\m 
P e rsaied ky c d eraci eri $ i k Mite includes -the step of iissigmftg at k&st o&s adjective to the 
e ers&u&l d y e d ar ten s d e . 

4. (OrigmaS) The product ofclaim :3,.^efek die step of -^£als!ishttig : the pradwrt 
pp-somddy mrdw u^ehsdes the step of crying a gereeptual map, 

5 > (Original) The product of claim I s wheredi the step of esmMishdig the pmd&ei 
peri>oniudy ferd:ier inetedes the step of crea ting a petcapumi rmp, 
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6; (Origkal) The product of clem 5, wherein the step of coating; a peroepmd map 
ibrther kemde&tne step of coating a map with a plmmw ofmm thai are £;edo^ve and 



7: (Cwently. Amended) The jproduci of ddm L wherom the-stqs of .fioif dating iho 
product, personality with a visual eharademtlc of the pw4m M^M^^^MJLSmmmL 
further ineluifes the ^^ep of soloetkg a cmiigm&tim for at bast a e&oiponoot of the produci: 

8 , (Cun'emjy Amended) The product of ckim 7, wherein the step o f selecting a 
produet eon%i^ the stop of sskctbg aiexmre of -at least a emnpteeiu of 
;thepr0duoije^,; 

9, (C/urreotiyAo'iondsd) The product of claim 7 s -wberomalio.step of xeieciom a 
produer eoiigg^r ailoo ferfer:iiieM:cl:«:S.' the siep ■ of isoteeimg^xi: . MtMi^t#^s^0:i: Hi least ' a 
eom^ooeol o f the product jerigg.. 

10, (Currently Amended) The pro duet of elaim '%■ ^mmxi^m^p^f%d£^mg^ 
product configuration :&nfe Includes the step of odechng a hrmd ideooo er of fee product 



(Origmal) The product of claim I 0 5 w fen? in the bend, ideotlii^ apprises a !ogo. : 
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1 2, (Currently Amended) Tfee product of claim 1 0 S wherdn the stop: of selecimg a 
brartd i#niifi#r^ persona! by eh a roc ter i si i e 
of the prodectjen^- 

13, (0nm^) Tl^pvQd\m of ebko IX wherein (he step of ost&bMdng at least one 
personality eharaelenstlc &rther kekde* the step of aOTgoiog at test ooe adjeclive to the 

14 of eeri:^&tmg i: : !iiO product 

p^mtiMy with ihe visual ekmscterbuc funher ii;>c!ide$ the aiep of eorrektmg tbo product, 
peraooabty with a perceptual map, 

\ 5. (Original) The produef of claim: L wtesbi tfee stop of .d&signing a produol based on 
the conebtfeo further oompnge^ the step -of seieeiirig -a bmncl io create e brand kier-b iier.. 

! 6. (CerrenUy Amended) IMproduct of claim IS, wherein the step of sdec'tmg a 
brand to create a hrmd rfetiifkr further meludes ihe step of eorrekt.bg ihz brand iule-riiner whb 
a prodelennined ^ppearanee of at least a component o ft h e pro due t_ s eries . 

17. (Cu3Temi.}^A:men : ded) Amdbod ofe^ 
SMJ!^ the steps of 
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(a) establishing desired bt^d-perso^ 

(b) mapping customer p^cepbaas of ih® brand p^anaKti^s; 

(c) correlating visual. charac^nBiicx ofthe bi^.^-scnalitics;tO' & desired brand; 
id} a^mmmmg -visual eharaetmsbes of th e desired brand- md 

(e) deigning a product appearance m response to the visual dwaaen^uce> of die 

d<3irod braad, 

1 8, (CurrMily Amended) A method of creating bfemd. equity bj ^Mm^L^lM^M&^ 
f®eim$4m$, the m eihod compr feiag: the steps of; 

(b) associating a phirasity o f images an<l apfaraHiy of dominmiX p^onab vy trans 
m -.generate an association between the plurality -:of images with -itm -pluv&lky dominant 
ptrmml'dy urns: 

ic) eorrdadng the association of die images and irrbls with the adj eebv^io 
generic m* mug& ^ecd ve profile: 

'(d) cmatmg a bmud visual cbaraetensck by plotting the association on a 
perceptual maf>; and 

(e) absiraef mg a design fern, the plot and the Image adjective pro£d:e to create a 
b imil vls&al i&mxiMv . 

1 % {Currently Ammdsd) A of ;app li&iscea, comprising: 
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n first apptkaee having an appsaram^.wtih-a visual dfaractsristic corrd;«ed to & 
ptedmmmzd product personality; and 

a second, different apphattee -.having an appearance with a smiiter visual 
charged siic correlated to she product pmomUit^^ 

teodkJB^Jteig ^ dial, Mm& bmm%;it^ 0£$mAM 

20. (OdgtMQ The series of appliances of elaim i% wherein the sppiisncss kuciude m 
least one of* washer, dryer, tfe&geratoiv feess?^ oven, stove, rarige v counter top applfance, 
coo!:fop. gdii, l>0od f dishwasher^ and microwave oven. 

21. (CaneeHed) 

22. (Cancelled) 



